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introduction

When designing commercial spaces it is necessary to consider not just the types of activities that

will be carried out in them, but also the different locations, functions and envirenments thet
will require. All commercial premises, however, need o basic infrastructure that creates an efficient
working environment and focilities that ensure excellen! customer service

There hove been consideroble developments in the crea of commerciol spoces in recent years
mainly coused by the trand lowards increasing numbers of shopping centers appearing in cities
following the influence of the American model. The proliferation of these centers has gone hand
in hand with developments in new ways of understanding commercial premises. These include
r_:"[:ngas in the way internal 5pc|ria| divisions are conceived [Ihe:,- were far more schematic and con
ventional in the past), the systematic use of light and color as integral elements of the architecture
the use of prefobricated materials and the widespread tendency to use lransparent spaces, witk
few visible separations

In arder to provide a representative vision of the most innovative recent designs, we have tried as
far as possible to show the great diversity of commercial spaces and their almast infinite decorative
possibilities, as a kind of graphic guide to current and future trends in interior design for customer
service spoces.

We hove also mode o considerable effort fo show not just the overall design of each project, but

also the most significant construction details, which in some coses are an essential part of
acter of the finished space. For this reason we hove included all kinds of graphic material, s
photogrophs, plans, elevations and axonometric views and skelches, together with o descrip

the work as it was conceived by the architec,



ArchLAB -

Tibi

Antonio Pio Saracino + Steve E. Blatz Architects
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In order 8o connect the shop with Soho's history as o home lo artists and gal
leries on onist was selected bo hand paint the pattern anto the canopies with o
very thick texture in Tibi's signature colors




