ELIE TAHARI SUES ANDREW ROSEN FOR $180M/3
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The Beat

Tib1 Sets Up Shop on Wooster Street

By Julee Greenbery

NEW YORK — Amy Smilovie is fairly calm for a designer whe |2 sending
iwo Kids off Lo sehool (one for the Ml time) and planning 5 runway show
for a 9 am. slot on Sept. 12 during New York Fashion Week.

But that's not all. The Tibi designer is also opening her first store, a

flagzhip, at 130 Woeaster Street. on Friday

“I was just at home thinking abaut chicken
nuggels for my son's lunch,” Smilovic said,
entering the store, which is still a con-
struction site flled with painters and
contraclors.

The 2 200-square-foot space is large
for a conlempoarary designer’s store,
but Smilovie is making it work. It
will house the Mall Tibki collection,
known for its signature playfal and
girly scarfl prints on everything
from dresses and skirls (o tops and
swimwear The store will also serve
as A sort of art gallery, with an elab-
arate greéen-and-black floral mural
on part of the walls and ceiling, dong
by local artist Ryan Good.

I studied art and my dad is an ari-
51, 50 il has always been a big part of
miy life,” Smilovie said. “1 want the store
1o have eolor and boldness, bul be chie,
clean and modern at (e same time.”

On Tuesday, the store was still being put to-
gether, bul Smilovie explained what was to become
of the space. Designed by architects Steve Blatz and
Antonio Pio Saracino of archLAB studio, the store
will have a large chandelier hanging over a set of
black-and-white checkered couches in the center
The couches will surround a large white table cre-
ated by Los Angeles-based designer Byron Stripling,
while a large rug in a giraife print, designed by
Smilovie, will be on the floor The store will also
have bursts of color, as in the bright yellow lacquer
tables spread throughout and the equally bright yel-
low tiles in the bathroom.

“I wanted it so0 that you epen the bathroom door
and there is this burst of color” Smilevie explained.
“Hut it's still done in this modern way."

The three dressing rooms each come with a win-
dow (and a shade for privacy, of course) as well as a
slgrlight above for natural light.

“The dressing rooms are really important. Steve
and Antonio really believe in a luxe dressing room
experience, which I love,” Smilovie sald. “There
will be an off-white curiain that drapes all the way

- "l..\.-
around the room and & mirror in each resm...and the
natural light is alse really imporiant.™

Az an added towch, Smilovie iz having a “very mod-
ern” playpen placed near the dressing rooms 1o make
irying things on easier for shopping moms. The toys
in the playpen are being provided by Tibi’s next door
neighbor Giggle, a children's boutigue.

“As a mom mysell, [ would love to see that in a
store. It would make life s0 much easier,” she said.
“And we really do get a lol of moms shopping Tibi.”

Az an enlrance into a Tibi home line, Smilovie
will design custom rugs, which will be coclusive 1o
the store. There are five prints and an array of colors
from which customers can choose.

On the basement level, which is also 2,200 square
feet, Tibi's sample room is flled with workers, sew-
ing away

“1 wanted them to be in the store so they could
e their product upstairs and also be inspired o
ercate some new things just for the store,” she sald,
“The store can be treated like a testing ground in
that way."”

Frank Smilovie, Amy's husband and president of
Tibi, sakd he expects the store to bring in between 52
million and 53 million in the first year.
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